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(highlighted with a black soft pencil)_ Note normal filing punch holes_

Swiss Folded Typewriter Postcards
Unlisted Printed to Private Order Items

by Wayne Menuz and Robert Bell
Some fifteen years ago Bell was given a Romanian Folded Postcard.

What was this card? Why was it folded? What was its function? What were the patent and
trademark markings on the card? Looking for other cards and asking colleagues, slowly provided the
answers, but there were many enigmas.

The postcards were not reply paid
cards, they were not postal stationery
items for the most part, they were not
single thickness postcards that were used
by many businesses; they were something
different.

Checking the philatelic libraries
around the world indicated that nothing of
great significance had been published.
Many philatelists came forward, sent
comments, and copied material.

The cards have been called many
names the commonest of which were, self-
sticking, economical, business postcards,
and even Typewriter postcards. These
names were used with a plethora of
trademark names such as Huch's®,
Colasec®, Elastic® and Perfekt®. With all
these names there was a dilemma as to what to call them in correspondence and articles being
written.

Initially it was decided to call these postcards Folded Business Postcards, and subsequently
Economical Folded Business Postcards. However the word business in the title led to some confusion
and many thought one was talking about business or calling cards. Also, a small percentage of these
postcards were used by the general public for their correspondence and could be purchased in some
countries in stationery stores. So, not every card seen was used purely for commercial/business
purposes.

After much consideration Folded Typewriter Postcards (FTPs) seems to describe them better,
on the basis that they are folded, specifically designed for use with a typewriter, have been called
typewriter postcards by a number of manufacturers, and are, by international and national
regulation, despite being folded with a double thickness, recognized as postcards for mailing at the
postcard rate.

For brevity in the following text the Folded Typewriter Postcards will also be referred to as
FTPs, postcards, or cards. (Continued on page 13)
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Letter to the Editor
In the September issue of TELL, there

are some misstatements about my "publicly re-
ported" comments at NOJEX. Yes, it is true that
the Smithsonian National Postal Museum was
unable to come to terms for a loan agreement
with the Swiss Museum of Communication for
the Charles A. Hirzel collection. However, the
curator and staff of the museum were extremely
professional and courteous to me and members
of our staff. We understood their concerns and
need to protect the collection. We have had
nothing but a positive relationship with the Mu-
seum and its staff. As a collector, I understand
some collectors , frustrations at wanting more
outreach from museums, but as a museum pro-
fessional, I understand that they are doing their
best to preserve their objects and making hard
choices based on staff, budget, and professional
conservation standards.

Cheryl R. Ganz, Ph.D.
Chief Curator of Philately
Smithsonian National Postal Museum

Member News
by George Struble

Ernie Bergman has moved from his home
of over 50 years to a retirement community, and
is now working on cleaning out his house. He
retains his phone number and email address.
Those of us who have been through that, or
whose family members or friends have, know
that it can be an exhausting and emotionally
draining process. Hang in there, Ernie!

Gordon Trotter is a retired software de-
signer and developer. Among the many projects
in his 33-year career at the Johns Hopkins Ap-
plied Physics Lab, he worked on software related
to the GPS satellite network. Besides stamp col-
lecting, his other hobby is conchology, that is,
the study of molluscan shells. This has led to a
marriage made in heaven — shells on stamps.
That combines with Swiss philately since there
are at least 17 Swiss stamps featuring such
shells!

Our member Dennis Roberts, who lives in
the Seattle area, is one of the leaders of a Swiss
philatelic club there. They have a table at a
stamp show in early November, and hope to at-

tract other Swiss collectors. To others of you
who want to do something similar, Dick Hall
will be delighted to send you — at no charge — a
supply of our AHPS booklet and some copies of
TELL. You would understand if you saw how
much space in Dick , s garage is taken by those
booklets!

Outside of family relationships, Harlan
Stone seems to be spending all his time on phila-
telic matters: leading AHPS as president, writ-
ing articles for Tell and other journals, and
creating new exhibits. He has also been spend-
ing hours proofreading chapters in our begin-
ners' book for Dick Hall. For diversion he is
working his way through a long reading list that
has existed since his graduate school days as a
literature major. This year his reading has in-
cluded two mega-books: Middlemarch by George
Eliot and The Magic Mountain by Thomas
Mann. For change of pace, he has also been
reading Lawrence Block's mysteries series on
Keller, the stamp-collecting assassin. Block has
joined the Collectors Club in New York and was
a featured speaker at Stampshow in Hartford.

The purpose of this column is to build
community among us by sharing news that
helps us relate to each other as people — friends!
— not just as fellow collectors. To help accom-
plish this, please give me news of yourself or
AHPS member friends.
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Folded Typewriter
Postcards

A Book Review by Harlan F. Stone, CPhH
Folded Typewriter Postcards by Robert

M. Bell, self-published, 2008, P.O. Box 3668,
West Sedona, AZ 86340,rmsbell@esedona.net .
ISBN 978-1-60585-857-9. Perfect binding, soft
covers, 8% x 10% inches, 6 unnumbered and 115
numbered pages, 49 color photos showing 58
covers, 16 tables, references, no index. Single
copy $35 + $4 postage and handling.

The author, an AHPS member, sums up
15 years of collecting specially-designed cards
that helped 20th century business firms save
time and money in corresponding routinely with
customers about prices, orders and delivery
dates. His list acknowledging the help of others
includes 150 collectors, societies, journals and
libraries.

Their combined result is a database of
3,423 cards used in 48 countries or territories,
which the author analyzes in terms of history,
development, economies, manufacture, market-
ing, related regulations, patents, trademarks,
types and uses. Detailed tables present statis-
tics on all these aspects. Cards used in Switzer-
land are prominent, amounting to 385 or 11.25
percent of the database.

First, though, we need to understand,

Fig. 1. The back of a typed card before folding.

through two of the book's illustrations, how cor-
respondents used these little-known cards. Fig-
ure 1 shows the back of an unfolded card on
which a prospective business agent in Zurich,
seeking again an appointment in 1945 to repre-
sent a U.S. manufacturer, has typed both the
firm's address on the smaller top panel and his
repeated request on the larger bottom panel.

At the top of Figure 2 is the front of a
presumably typed but still unfolded card post-
marked in Vernier in 1950. At the bottom of
Figure 2 is a folded card, the smaller address
panel having been folded upward and stuck to
the larger front panel bearing the user's return
address and a canceled stamp postmarked in
Geneva in 1951. Other methods of closure in-
cluded staples, adhesive tape, paper seals or
even the required postage stamp itself.

Fig. 2. The front of a card before folding (top) and after fold-
ing (bottom).

The most frequent uses of these cards oc-
curred in Germany, which made agreements
with several other European countries including
Switzerland to accept the cards from one an-
other, beginning in the 1910s. Businesses found
the cards easy to use on a typewriter. Because a
typist did not need to reverse a card or a strip of
three to five cards in the typewriter to add the
address or message, there was a saving in time;
and since the Universal Postal Union approved
the folded cards for international mailing at the
postcard rate during its 1920 Madrid Congress,
there was also a saving in postage expense.
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But the popularity of these cards began
to dwindle after the UPU withdrew its approval
for their international use during its 1984 Ham-
burg Congress. The advent of the computer, fax
machine and word processing accelerated the
decline in their use. So far the earliest recorded
use in Switzerland is October 24, 1919, and the
latest, June 7, 1984. Although I don't recall ever
seeing an example, Swiss cards are rated "very
common".

Since 35.45% of the cards in the database
have two punched holes for filing in office bind-
ers, the author makes an impassioned plea to
accept these holes as part of their normal postal
history. Although postal cards with imprinted
values that have such holes are usually as unac-
ceptable as damaged adhesive stamps, this re-
viewer agrees that the criteria for collectible
postal stationery don't need to apply to type-
writer postcards.

Because the author investigates his sub-
ject from every conceivable angle, his book is full
of interesting sidelights. For example, he gives
a history of Biella, the well-known office supply
firm in Biel (whose products today still include
stamp albums). For 66 years Biella produced
folded typewriter postcards, mainly under the
"Elastic" trademark name.

At the end of each discussion on the dif-
ferent aspects of the typewriter postcards, the
author raises a number of points deserving more
research. Although he readily admits there are
gaps in his story, readers should agree that we
are all fortunate that he "found an area of phi-
lately for which there was virtually no research
or publications".

The excellent color reproductions of
typewriter postcards, including examples of un-
common destinations, registered mail, express
delivery, air mail, returned mail, wartime cen-
sorship, postage due and thematic business ca-
chets, are a strong inducement for us to try to
add to the database.

AHPS at PIPEX 2009
by George Struble

Our next AHPS convention will be in con-
junction with PIPEX in Portland, Oregon next
May 22-24. The prospectus and application
forms are available from the exhibits chair Tony

November 2008

Wawrukiewicz, P O Box 19568, Portland, OR
97280, or tonywaw@spiritone.com , or from me.
We are advised that the frames for PIPEX exhib-
its will fill up early, so it's time to apply to show
our exhibits.

The show hotel will be the Doubletree
Inn, near Lloyd Center. We will have the usual
range of AHPS activities, including a Friday af-
ternoon seminar, Saturday morning business
meeting, and a Sunday morning swap session.
Our Friday evening AHPS dinner will be at the
Rheinlander; whose continental cuisine is com-
plemented by strolling musicians who invite us
to join in. The January TELL will have more
complete information on other aspects of PIPEX
and AHPS's activities there.

AHPS Auction 142
Prices realized

Plan to attend/exhibit at these AHPS con-
ventions and shows:

May 22-24, 2009: PIPEX — Portland, OR;
contact George Struble, 210 18th St. NE,
Salem, OR 97301,gstruble@willamette.edu  

2010: CHICAGOPEX — Chicago, IL

2011: NAPEX — Washington, DC
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Fig. 1. Use of Franchise stamp with number 473

Matterhorn Meanderings
by Richard T. Hall

A couple of issues ago I raised a question about the assignment of the numbers on the Swiss
franchise stamps. My question had to do with number 253 which, according to the listing in the Zum-
stein Spezialkatalog, was assigned to the "Frauenvereine %ur Hebung der Sittlichkeit" in Aarau in
canton Aargau. I illustrated a postcard franked with a number 253 franchise stamp but from the
"Ziircher Frauenbund" and cancelled in Zürich. How did the franchise stamp assigned to Aarau get to
be used in Zürich? Georges Schild provided the answer to my question for which I am grateful. Geor-
ges pointed out that to minimi%e the number of assignments, larger organi%ations that had branches
in multiple cities used the same assigned number in all their branches. That makes sense; thanks,
Georges.

But what this means for those of us
unfamiliar with the structure of these chari-
table organi%ations is that we cannot simply
rely on the city given on the date stamp
when we're trying to allocate a given number
in the Zumstein listing. I have another cover
that underscores this problem (Figure 1).
The cover is franked with a number 473
franchise stamp which was assigned to the
"Schwei%. Lebensversicherungsverein" in
Basel. The cover was cancelled in Neuchâtel
and is from the "Société Suisse d'Assurance
sur la Vie". My German and French are good
enough to reali%e that we are dealing with
the Swiss Life Insurance Society which had
offices in Neuchâtel in the French-speaking
section of Swit%erland. Had I tried to find
the number 473 in the listings for Neuchâtel,
I wouldn't have been able to find it. The
moral of this story is don't be surprised if you can't find a number listed in Zumstein for the city of the
date cancel, you'll just have to search through the entire list.

On the same subject of the franchise stamps, does anyone have a copy of the book cited at the
end of the Zumstein listings — "Schwei%er Portofreiheitsmarken 1911-1944" by Erwin Steinbrüchel? If
so, I would very much like to borrow it.

The Swiss Post published in the October  PhilaNews the quantities issued of some of the 2006
and 2007 issues:

Zumstein # 	 Issue 	 Quantity issued
	1188	 85c Centennial of the Simplon Tunnel 	 1,400,000
	1189	 1fr Centennial of the Lötschberg railway 	 1,500,000
	1190	 1fr Art Nouveau 	 1,300,000 (130,000 sheetlets)
	1191	 1.80fr Art Nouveau 	 1,000,000 (100,000 sheetlets)
	1192	 85c Postal Bus Centennial 	 1,700,000
	1193	 1fr Postal Bus Centennial 	 1,700,000
	1194	 1.30fr Postal Bus Centennial 	 1,400,000
	1195	 85c Junior Soccer	 1,410,000 (235,000 sheetlets)
	1196	 85c Steinbok Reintroduction 	 1,600,000
	1197	 1fr Europa 	 1,100,000
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1198 	 85c Swiss as seen by foreigners 	 1,800,000
1199 	 1fr Swiss as seen by foreigners 	 1,700,000
1200 	 1.30fr Swiss as seen by foreigners 	 1,400,000
1201 	 1.80fr Swiss as seen by foreigners 	 400,000
1202-120485c Mountain tryptich 	 1,200,000
1205 	 85c Kasperli puppet 	 1,700,000 (170,000 sheetlets)
1206 	 1fr UN Human Rights Council 	 1,200,000
1209 	 1fr Swiss Knife 	 1,400,000
1210 	 1.30fr Swiss Knife 	 1,200,000
1211 	 85c Cocolino 	 2,300,000
1212 	 1fr Dimitri 	 1,600,000
1214 	 85c Olten Day of the Stamp 	 1,400,000
1215 	 85c Christmas Traditions 	 3,000,000
1216 	 1fr Christmas Traditions 	 3,000,000
WI 385 85c+40c Pro Juventute (camping) 	 2,100,000
WI 386 85c+40c Pro Juventute (in the mountains) 	 2,800,000
WI 387 1fr+50c Pro Juventute (sun) 	 3,400,000
WI 388 1fr+50c Pro Juventute (angels) 	 2,800,000
WIII 93 naba I souvenir sheet (Wettingen) 	 300,000
WIII 96 naba II souvenir sheet (Baden) 	 300,000

Postal Cards
Postal Bus Centennial (set of 3 cards) 	 14,000
Kasperli puppet (set of 2 cards) 	 13,000
Olten Day of the Stamp (single card) 	 19,000

The figure for the Cocolino stamp is the total for both formats, booklets and singles. Similarly,
the Pro Juventute figures do not distinguish between the various formats of that issue.

I thought last issue's listing of closed post offices was long. This one beats it in spades.

1. On September 12, 2008, post office at 1863 Le Sépey (canton Vaud) was closed
[assumed by 1854 Leysin] [K-cancel 109% was last used on that date]

2. On September 13, 2008, the following post offices were closed:
8614 Bertschikon (Gossau ZH)(canton Zürich) [assumed by 8610 Uster]
9213 Hauptwil (canton Thurgau) [assumed by 9220 Bischofs%ell]

[K-cancel 1581 was last used on that date]
6424 Lauer% (canton Schwy%) [assumed by 6410 Goldau]

3. On September 20, 2008, the following post offices were closed:
5236 Remigen (canton Aargau) [assumed by 5236 Remingen (don't ask me what this means!)]
1695 Villarlod (canton Fribourg) was closed [assumed by 1726 Farvagny]

4. On September 25, 2008, the post office at 4324 Obermumpf (canton Aargau) was closed
[assumed by 4332 Stein AG]

5. On September 26, 2008, the following post offices were closed:
5027 Oeschgen (canton Aargau) [assumed by 5070 Frick]

[K-cancel 938b was last used on that date]
4655 Stüsslingen (canton Solothurn) [assumed by 4654 Lostorf]

6. On September 30, 2008, the following post offices were closed:
3112 Allmendingen bie Bern (canton Bern) [assumed by 3073 Gümligen]

[K-cancel 1235 was last used on that date]
4145 Gempen (canton Solothurn) [assumed by 4146 Hochwald]
6707 Iragna (canton Ticino) [assumed by 6710 Biasca Sta%ione]
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[K-cancel 1214 was last used on that date]
6035 Perlen (canton Lu%ern) [assumed by 6033  Buchrain]
6443 Morschach (canton Schwy%) [assumed by 6440 Brunnen]

[K-cancel 583 was last used on that date]
4588 Unterramsern (canton Solothurn) [assumed by 3254 Messen]
7213 Val%eina (canton Graubünden) [assumed by 7214 Grüsch]
8410 Winterthur 10 Rosenberg (canton Zürich) [assumed by 8400 Winterthur]

7. On October 3, 2008, the post office at 5425 Schneisingen (canton Aargau)
[assumed by 5426 Lengnau AG]

8. On October 7, 2008, the post office at 3700 Spie%wiler (canton Bern) was closed
[assumed by 3700 Spie%]

9. On October 8, 2008, the post office at 8805 Richterswil  Burghalden SOB (canton Zürich)
[assumed by 8820 Wädenswil]

10. On October 10, 2008, the post office at 5522 Tägerig (canton Aargau) was closed
[assumed by 5524 Niederwil AG] [K-cancel 1240 was last used on that date]

11. On October 18, 2008, the following post offices were closed:
6999 Astano (canton Ticino) [assumed by 6999 Astano(?)]

[K-cancel 1458 supposedly was last used on that date]
9507 Stettfurt (canton Thurgau) [assumed by 9545 Wängi]

[K-cancel 1487 was last used on that date]

12. On October 25, 2008, the following post offices were closed:
6112 Doppleschwand (canton Lu%ern) [assumed by 6162 Entlebuch]
3863 Gadmen (canton Bern) [assumed by 3860 Meiringen]
6113 Romoos (canton Lu%ern) [assumed by 6162 Entlebuch]

[K-cancel 972 was last used on that date]

13. On October 31, 2008, the following post offices were closed:
7159 Andiast (canton Graubünden) [assumed by 7158 Waltensburg/Vuor%]
8836 Bennau (canton Schwy%) [assumed by 8840 Einsiedeln]
4228 Erschwil (canton Solothurn) [assumed by 4227 Büsserach]
6016 Hellbühl (canton Lu%ern) [assumed by 6017 Ruswil]
8756 Mitl6di (canton Glarus) [assumed by 8762  Schwanden GL]
9479 Oberschan (canton St. Gallen) [assumed by 9475 Sevelen]

[K-cancel 371a was last used on that date]
1929 Trient (canton Valais) [assumed by 1925 Finhaut]
4806 Wikon (canton Lu%ern) [assumed by 4800 Zofingen]

[K-cancel 1084 was last used on that date]
5079 Zeihen (canton Aargau) [assumed by 5070 Frick]

[K-cancel 1314a was last used on that date]
8702 Zollikon Station (canton Zürich) [assumed by 8032 Zürich 32]

14. On November 1, 2008, the following post offices were closed:
1424 Champagen (canton Vaud) [assumed by 1400 Yverdon]
1418 Vuarrens (cantonVaud) [assumed by 1400 Yverdon]

15. On November 8, 2008, the following post offices were closed:
5604 Hendschiken (canton Aargau) [assumed by 5600 Len%burg]

[K-cancel 885 was last used on that date]
4254 Liesberg Dorf (canton Bern) [assumed by 4254 Liesberg Dorf (?)]
8202 Schaffhausen 2 Unterstadt (canton Schaffhausen) [assumed by 8200 Schaffhausen]

[K-cancel 151c was supposedly last used on that date, however the K-cancel catalog
says this cancel was last used on February 28, 2006]
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"Ooops, I hope I mailed the
right letter for the Caption
Contest !!!"

From the President's
Album:

by Harlan F. Stone
AHPS Treasurer

Harry Winter and his
wife Dottie are individ-
ual recipients of the new
Volunteer Recognition
Award created by the
American Philatelic So-
ciety. They were among
12 who were recognized
at Stampshow in Hart-
ford last August for out-
standing service and
innovation at the local or
national level. The
award citation for Harry describes his local vol-
unteer efforts at the Plymouth and Ann Arbor,
Michigan, shows, where for some 15 years he
has focused on exhibitor recruitment, awards,
frame repairs, and exhibit set-up and take-
down.

For the same two shows Dottie has de-
signed cachets, created publicity, set up exhibits
and designed a special Mayflower Medal. Both
have also helped prepare awards for the annual
Stampshow. The announcements of their volun-
teer awards described the Winters as "one of the
most effective husband and wife teams in phi-
lately". (Harry has been AHPS treasurer since
August 2001.)

Because of our complaints about repeat-
edly inaccurate AHPS information in the  Ameri-
can Philatelist's "APS Affiliates" column, the
APS has adopted a new policy to help prevent

future mistakes. Ken Martin, APS deputy ex-
ecutive director, told me at Stampshow in Hart-
ford that all affiliates highlighted by the
affiliates coordinator in his future monthly col-
umns will be given the opportunity to check his

descriptions before publication.

A search for a Swiss philatelic
literature dealer in the United States
who stocks new catalogs in quantity
has turned up only Triad Publications
of 33 Liberty St., Chester, CT 06412-
1116,sales@triadpublications.com ,
(860) 526-7855. Christopher Komondy,
who owns Triad, tells me his inventory
includes the annual Zumstein and SBK
catalogs and the recently updated
Zumstein catalog of Swiss special can-
cellations. For (continued on page 14)

Caption Contest
Here's the winning entry for the caption

contest in the September issue.

The winner
is Franklin Fuchs
(age 10) of Baar,
Switzerland. Con-
gratulations, Frank-
lin! You have won a
year's free dues in
AHPS.

Because of
low participation,
we are reevaluating
the caption contest.
Hence no contest in this issue. Thanks to all
who have participated this far.
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Officially Imprinted Advertising
on Swiss Postal Envelopes

by Harlan F. Stone, CPhH
This article was first published in  Postal Stationery March - April 2008, whole number #353. Postal Stationery is a
publication of the United Postal Stationery Society, upss.org ; the article is printed here with its gracious permission.

A very eye-catching variety of Switzerland's postal stationery envelopes are those with all-over
advertising for federal officials and private businesses. The Postal Department authorized this official
supplemental imprinting to fulfill requests, that it permitted, in Postal Decree No. 43 dated March 27,
1870. The decree authorized the Federal Mint to accept requests for lithographic advertising that
covered the entire fronts from those who would be using the envelopes, following examples already
existing in the United States and Great Britain.

Since 1867 a private association within the mint, formed by Albert Escher, the mint's director,
had been responsible for envelope printing. The association retained the firm of Lithographie Lips of
Bern and Interlaken to fulfill the advertising orders, using envelopes from the 1869 issue. Lips used
light shades of pastels (rose, blue, green, beige, violet, gray and brown) to produce lithographic sam-
ples and finished orders.

Fig. 1. Uncataloged advertising for “Ch. Lendi, Director of the
Swiss Telegraphs” (in rose).

Fig. 2. Uncataloged advertising for “L. M. Fuchs, Controller
General” (in yellow-brown).

To print samples on a test basis, the asso-
ciation provided Lips with envelopes without the impressed dove control mark, and then marked the
completed samples with a "SPECIMEN" handstamp using blue ink 1 . Swiss stationery specialists so
far can only speculate on the reason for the absence of the control mark. Because the association
closely controlled the delivery of envelope paper with this important feature of the federal production
process, it must have decided the control mark was not necessary since there was no intention to use
these samples for postal purposes, according to one theory 2 .

Fig. 3. Uncataloged advertising for “Al(exandre). Steinhäuslin,
Secretary General of the Department of Posts” (in rose).

Fig. 4. Advertising on 25c envelope (uncataloged envelope
use) for “Hotel Ritschard, Interlaken”.
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Fig. 7. Company seals enlarged. Left: Brothers Volkart
of Winterthur in red. Right: Glasson Brothers of Bulle in
yellow. Both are shown in color below.

The 2002 Zumstein catalog contains a list of the few federal officials, federal departments and
private companies that took advantage of this advertising opportunity — only 133, but four more than
appeared in the 1984 edition. (It has been determined that another five listed in 1984 were private
firms that privately added all-over advertising on the envelopes they purchased from post offices.)

Fig. 6. Advertising in uncataloged light green color for “Paper
Mill Biberist, Switzerland”, which supplied the paper for Swiss
postal envelopes during 1867-1877. The control mark’s dove
flies to the right instead of to the normal left.

Fig. 5. Advertising “specimen” in uncataloged beige color for
“A(lbert). Escher, Director of the Federal Mint”.

Although the 2002 list shows many
changes, it appears to be still significantly incom-
plete, based on the eight advertising covers in my collection, shown on these pages. Six of the eight are
uncataloged. Either the individual user is new (Figures 1-3), the envelope is different (Figure 4), or
the lithographic color is new (Figures 5-6). I have submitted information on all six for the next catalog
edition, which may be many years in the future.

A variation on this supplemental advertising
began in 1873 under Postal Decree No. 25 dated Au-
gust 20 that year4. This permitted companies that
wanted their identifying seals printed in relief on the
back flap of postal envelopes to send orders to the
postal administration's central supply office in Bern
(Figure 7). These companies perhaps wanted to pro-
tect their stationery against private use by employees
or merely dress up their business envelopes. First,
however, they had to buy the envelopes in their local
post offices, then send them postpaid with their or-
ders. Since local postmasters received a percentage of
their sales, this procedure protected their income. If the central office had sold the envelopes to these
companies, the local postmasters would have lost out 2 .

However, the central office in Bern added the submitted envelopes to the stock of already fin-
ished envelopes and replaced them with envelopes still lacking the embossed rosette on the back flap.

Fig. 8. Uncataloged company seal of the Brothers Volkart of Winterthur in red on back flap of an envelope mailed Nov. 23, 1875.
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The embossed company seals went on the flaps in place of the rosettes2 . It is assumed the seals were
imprinted at the mint. Finally, the central office sent the personalized envelopes to the companies
with a bill for payment on delivery. The postal decree warned they could not claim refunds if any en-
velopes arrived damaged from the seal imprinting process.

Fig. 9. Uncataloged company seal of Glasson Brothers of Bulle in yellow on back flap of envelope mailed on April 15,1873.

As with the all-over advertising envelopes, the Zumstein catalog has increased the number of
companies known to have purchased private seals for their envelopes, from two in the 1984 edition to
10 in the 2002 edition. The company names are in white relief within a colored oval or circular back-
ground. The four relief seals in my collection are on envelopes from the 1869 and 1871 issues. Two of
the envelopes were used before the postal decree, indicating that the official imprinting of private
seals began before the public announcement. Two of the seals are uncataloged (Figures 8 and 9).

1 . Zumstein. Spezialkatalog und Handbuch — Die Ganzsachen der Schweiz (Special Catalog and
Handbook — The Postal Stationery of Switzerland),  2002, pp. 22-23.

2 Schild, Georges K. (Zumstein catalog editor and Swiss Postal Stationery Collectors Society presi-
dent). Personal correspondence, January 2007.

3 Zumstein, p. 31. This list of advertisers, envelopes and colors associated with each advertiser does
not include `Brunner-Huber, Diessenhofen, Schweiz" because a report on an advertising envelope for
this company included no information on which envelope it chose to use. The firm's name is included
on a list identifying only the 13 advertisers on p. 22.

4 Zumstein, pp. 23-25.
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Swiss Folded Typewriter Postcards
Unlisted Printed to Private Order Items

(Continued from page 1) The cards were often confused with Reply Paid Cards and non-folded
typewriter postcards. Initially, a great deal of explanation was necessary with philatelic colleagues
and dealers, but the conversations were always positive and frequently led to some avenue of collect-
ing that had not been considered or heard about. One thing that often helped was carrying to shows a
folded card that was not stuck down, and could be fully opened. Visualizing and touching one of the
cards together with a curved movement of the hand that simulated the passage of a card through a
typewriter, was a quick and easy way to develop rapport.

Some cards seen were folded from the top, the side, and even fully folded (as opposed to the
regular ones that were usually half-folded from the bottom) but these were not all that common. Of
interest is the fact that, apart from these various experiments, the basic design of the cards changed
very little over time.

FTPs were mainly used by small businesses, and on occasions, churches, government offices,
non-profit organizations, and even philatelic dealers. Their main purpose was for routine communica-
tions with customers in mostly European, North African, and Middle East countries from 1910 to
1997. The earliest card seen is dated 1912 but a commentary on the German regulations in the early
part of the last century says that they were introduced in Germany in 1910. The latest card found so
far, that went through the mails, is dated 1997, but one printer, namely Karl Link (now Wohlters
Kluwer Germany [WKG]) of Kronach, in Germany, said that they stopped manufacturing FTPs in
2002. They thought that, at that time, they were the last to stop making them in Germany. So it is
very possible that German cards can be found after 1997 and even for that matter after 2002.

FTPs were slowly introduced from 1910 and were approved for International use by the Uni-
versal Postal Union (UPU) at the meeting in Madrid in 1920. The maximum use of the cards was in
the 1930s. After this, apart from a spurt in the 1950s and 1960s, a gradual decline occurred with most
cards being discontinued by the mid 1980s. Very rarely cards are found into the 1990s. The demise in
the 1980s was related to the UPU discontinuing approval in 1984 for international mailing at the
postcard rate, and the changing communication world with the introduction of computers, word proc-
essing, e-mails, faxes, etc.

There seemed to be a gap in usage after WW2, approximately between the years 1945 — 1950,
as may well have been expected with all the confusion taking place in Europe at that time.

Switzerland was one of the first countries to introduce the cards with the first being seen in
1920 and the latest in 1984. In a database involving 3423 FTPs, 11.25% came from Switzerland. Fig-

Fig 2. Swiss Printed To Private Order Postal Stationery FTP. Front shows a folded typewriter Postcard with 10 centime indicia
from the Gebr. SCHENK company that manufactures Motor Pumps, and sent to Düdingen. The top of the stuck down address
folded portion is seen as a horizontal line above the address The message on the reverse, to a Herr Grossrat, discusses a busi-
ness issue.
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ure 1 shows a FTP manufactured by the Biella Company with patent number. The precise function of
the subscript numbers is not known. Since the numbers increase as the years pass, the authors won-
der if they are printing numbers with each number representing 100,000 or a million cards produced
from one machine. But this is pure speculation. Extensive contacts with Biella have been made, but
today they do not know the function/meaning of the subscript numbers.

To date only five postal stationery FTPs issuances are known to the authors [Austria x 1, Swit-
zerland x 1, and Germany x 3] . These are Printed To Private Order (PTPO) where the government
postal service imprinted on the privately provided postcards an indicia that paid the postcard rate.
They are distinctly uncommon.

In the collection of Menuz is a Swiss PTPO folded typewriter postcard postal stationery card.
Figure 2. There are no catalogs of Swiss postal stationery, as far as we are aware, that list specific
items of PTPO stationery. Instead the catalogs list PTPO stationery by type of stationery (envelope,
postal card, wrapper, etc.) and then by the stamp imprinted on it. Thus Swiss folded typewriter PTPO
cards, as such, including this card are not listed in any catalog, again as far as we are aware. The ge-
neric, unfolded PTPO card with this stamp indicia is listed in Higgins & Gage as K 48 and in the
Zumstein Swiss Postal Stationery catalog as Pr55.

The cards are often seen with punch holes indicating that on receipt they had been filed in
standard binders for future reference. Fig. 1 has these but not Fig. 2. This was part of routine normal
use. Blank cards could be bought from stationers or printers in some countries and these can be found
used, either commercially or privately, but their use in this way was not common.

The posts have played an important role in communications and economic development in
many countries. Consequently, it can be argued that in 20 th Century Europe folded typewriter post-
cards played a significant part in the expansion of commerce and industry in the countries that used
them.

It is amazing to have found an area of philately for which there was virtually no research or
publications. This is even more surprising as the postcards were used for close to 90 years. There are
very few things in philately that have had this degree of longevity. Encompassing most of the 20 th cen-
tury, with all the changes that occurred, and being used in so many countries, has made for a fascinat-
ing, challenging, and rewarding journey.

There is still much to understand. In time one expects that new countries that used the post-
cards will be found, a deeper analysis of the patent and trademark situation will take place, and along
with this, a better appreciation of the licensing, royalties, printing, and marketing of FTPs.

The authors of this article welcome any information about FTPs (including those that were
PTPO). Information regarding their genesis, patents, trademarks, and the regulations governing their
issuance in Switzerland would be welcome. Contact: Robert M. Bell. E-mail: rmsbell@esedona.net

Reference: Bell R, Folded Typewriter Postcards Effective Economical Commercial Communications -
Types, Usages, Rarity, Development, Growth, and Decline. 2008. Self-Published, Sedona, Arizona,
USA.

From the President's Album:
(continued from page 9) quick order fulfillments he advises AHPS members to send orders to the
Triad email address. AHPS members who provide membership numbers will receive a 10% discount.

By the time you read this, all AHPS members should have received the auction catalog pre-
pared by the German auction firm of Christoph Gärtner for the late Dr. Ralph Soderberg's collections,
well known to exhibitors among the AHPS membership. The AHPS board voted to provide the firm
with a set of mailing labels for one-time use to ensure that all AHPS members had the opportunity to
bid in this November 5 auction with more than 1,000 individually lotted stamps and covers.
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AHPS Auction 143
This is our largest auction in a long while. The postage stamp section starts off with a couple

of cantonals that everyone will appreciate - see lots 1 and 2. A nice selection of stamps follows, includ-
ing a special section of plate varieties. There is an extensive array of soldier stamps, followed by a
group of airmail covers. Be sure not to overlook the miscellaneous section at the end, which includes
several interesting large lots. In short, something for everyone! As always, you are encouraged to bid
early, high and often — and have fun!

The first catalog number in the description is generally Zumstein, followed by Scott (Sc ) as ap-
propriate. Values are from the 2009 Zumstein unless otherwise noted. Airmail covers are valued per
the Luftpost Handbuch, soldier stamps per Wittwer. Catalog value is converted to dollars at the rate
SFr. 1 = US$ 0.90. Most lots are illustrated on the internet via the AHPS web site www.swiss-
stamps.org.

Closing date for bids in this auction is November 26, 2008. Please send bids to auction man-
ager Gordon Trotter by one of the following means; E-mail: auction@swiss-stamps.org.  Mail: 10626
Fable Row, Columbia, MD 21044. E-mail bids are preferred and will be acknowledged. The deadline
for submitting lots for auction 144 is January 15, 2009. 
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